FISHAND GIN GALATINA COCKTAIL WEEKEND 11-12-13 JUNE 2027
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FISH AND GIN

TWO WORLDS.
ONE IDEA.

On one side, the Mediterranean: the sea, Puglia, the food culture.
On the other hand, gin: botanicals, research, craftsmanship,
mixology.

Fish & Gin was born from the meeting of these two worlds and the
desire to transform a pairing into an experience.

A new way of talking about taste, made of contamination,
experimentation and discovery.

THE NAME TELLS YOU EXACTLY WHERE WE STAR
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FISH AND GIN

THE FESTIVAL HAS GROWN.
TOGETHER WITH THE WORLD AROUND HIM.

Bornin 2018 as an event dedicated primarily to the culture of gin and
mixology, Fish & Gin has followed the evolution of the beverage and

its audience over the years.

From a festival centered on gin, the project has gradually expanded its
scope, intertwining food & drink, entertainment, culture, music, and

local promotion.

The audience has also grown.
As well as the network of producers, brands and entities involved in

the project.

THE IDENTITY REMAINED.
THE WAY OF L1VI
CHANGEg GITHis
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FISH AND GIN

A LARGE HISTORICAL CENTER.
A CORE FESTIVAL ROUTE OF APPROXIMATELY 1KM.

Fish & Gin is located in the heart of Galatina's historic center, within an urban fabric of
squares, alleys, buildings, churches, shops, restaurants, and authentic places to discover.

A main route of approximately 1 km was selected for the Festival, which can be walked

entirely in about 12 minutes without stopping. It was chosen because it encompasses
some of the historic center's main meeting and consumption points.

Within the core Festival route:

« 4SQUARES AND SMALL SQUARES
e 10 COCKTAIL BAR
o 18 SELLING MODEL STATIONS
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« SHOPS AND COMMERCIAL ACTIVITIES
« COURTYARDS AND HISTORIC BUILDINGS
« ROOFTOPS AND ACCOMMODATION FACILITIES

* 4 MUSICAL AREAS . CHURCHES, MONUMENTS AND PLACES OF INTEREST
« RESTAURANTS AND FOOD BUSINESSES
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THE FIRSTYEAR OF THENEW FORMAT. /-7
AND THE NUMBERS TELL THE SIZE OF THE

FESTIVAL.

30,000+ 18 13.500+
ATTENDEES PRODUCERS CONSUMPTIONS

present in the Selling Model by the Festival

1.500 30.000+
TASTING PACKAGES SOLD ESTIMATED BEVERAGE
through tourist platforms CONSUMPTION

overall throughout the Festival, including partner cocktail bars

RGE AUDIENCE.
REAL-WORLD éc'iﬂs UMPTION. A PROVEN MODEL.



FISH AND GIN

ANADULT AUDIENCE.

YOUNG.
NIGHTLIFE-ORIENTED.

In 2026, Fish & Gin attracted a predominantly young-adult audience,
with a strong propensity for nightlife, discovery, and experiential
consumption.

A very limited presence of families and children makes the Festival
particularly consistent with the beverage categories involved.

Not just people attending an event, but a public that moves, tries,
consumes, discovers new products and experiences the city until
late at night.

THE RIGHT AUDIENCE FORA FESTIVAL
DESIGNED AROUND BEVERAGES.




FISH AND GIN

THE DIGITAL REACH

Even before arriving in Galatina, Fish & Gin enters its audience's feeds, conversations, and choices.

In 2026, the Festival's communication generated:

5,160+ VIEWS

172,748 ACCOUNTS
REACHED

And it's not just about awareness:
24,813+ interactions with the profile and 23,258 visits to the official profile were recorded.

From first contact to experience.
The public begins to get to know the Festival before even experiencing it.
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FISH AND GIN

IT'S NOT JUST WHERE IT HAPPENS.
IT'S PART OF WHAT HAPPENS.

In the heart of Salento, Galatina is a city where culture,
gastronomy, tradition, and urban life coexist within an authentic
and highly recognizable historic center.

A city to explore and experience, which in recent years has
increasingly become the setting for major events,
demonstrations, and experiences, attracting a wide audience and
helping to strengthen its role as a destination.

From the Basilica of Santa Caterina d'Alessandria to the tradition
of tarantism, from pasticciotto to local gastronomic culture,
Galatina brings with it a heritage that makes every experience
related to the city something more than a simple event.

It is a growing city, capable of creating opportunities, movement,
and connections between people, businesses, culture, and the
local area.
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FISH & GIN GROWS WITH
GALATINA.

With the new format, the Festival doesn't just
occupy the historic center: it enhances it,
traverses it, and transforms it into an integral
part of the experience.

For those arriving, Galatina is not just the city
that hosts the Festival.

It's a part of the Festival to discover.




FISH AND GIN

EIGHT YEARS OF FESTIVAL.
CREDIBILITYBUILT OVER TIME. %

Since 2018, Fish & Gin has built a network of producers, brands, venues,
professionals, and partners who have chosen to join its ecosystem.

A journey that over the years has led the Festival to consolidate its position as
one of Puglia's key beverage events.

FOR FIVE CONSECUTIVE EDITIONS, FISH & GIN HAS BEEN AMONG THE 30
MAJOR EVENTS SUPPORTED BY THE PUGLIA REGION / PUGLIAPROMOZIONE.

An award that demonstrates continuity, structure, and planning ability.

IT'S NOTJUST AGROWING FESTIVAL.
ITIS APROJECT THAT HAS BUILT CREDIBILITY OVER TIME.



FISH AND GIN

BIG BRANDS.
INDEPENDENT PRODUCERS.
ONE ECOSYSTEM.

Over the past eight years, Fish & Gin has built a network of brands, producers, and beverage
companies that have chosen the Festival to meet their audiences and develop new experiences.

The presence of major industry players demonstrates the Festival's ability to work with
established, international brands, building formats, activations, and visibility opportunities
within the city.

But the new format was also created to create space for those who have a different story to tell.
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In 2026, Fish & Gin introduced 18 stations dedicated to small producers, independent
distilleries, and emerging brands, creating a specific participation channel for businesses
wishing to enter the Festival ecosystem.

BIG BRANDS AND INDEPENDENT PRODUCERS. 2
DIFFERENT FORMATS. ONE FEST‘IVAI..
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FISH AND GIN
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FISH AND GIN

A NEW WAY TO BE PART OF FISH
& GIN.

In 2026, the new format demonstrated how effective it can be to directly connect
the product with the audience.

For 2027, Fish & Gin aims to transform this experience into a structured
opportunity, dedicated to independent producers and beverage companies who
wish to enter the Festival with their own product, identity, and story.

Not just a simple presence at the event, but a journey designed to raise awareness
of the product, generate trials, and create an initial, real-world connection with
consumers.

A model in which the manufacturer does not have to limit itself to being present:
can bring your own product into the Fish & Gin experience.

AND THIS IS WHERE

BEVERAGE PRODUCERS PROGRAM:
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FISH AND GIN

A SIMPLE MODEL.
ACONCRETE OPPORTUNITY.
18 SELECTED PRODUCERS.
NO PARTICIPATION FEE.

YOU BRING THE PRODUCT.
FISH & GIN BRINGS THE PUBLIC.

€200 DEPOSIT

Fully refundable at the end of the
Festival in compliance with the
conditions of participation.

90% OF SALES TO THE
PRODUCER

Fish & Gin provides the facility,
audience, and sales system.

The producer brings his own
product and, if he wishes, can
manage the serving directly or
involve his own bartender.




FISHAND GIN N W ~

YOU BRING THE PRODUCT. N .
FISH & GIN BUILD THE REST. 7

HE PF R BRIR THE FESTIVAL PROVIDES

= YOUR OWN PRODUCT POSITION

E References to propose during the Festival. Bar counter ready for serving.

»

e STAFF, IF DESIRED SERVICE MATERIALS

- The producer can manage the administration directly or involve Ice, glasses, sodas and tonics.

2 his own bartender.

S

S LOGISTICS

= EXTRA INGREDIENTS Logistical support and basic operational
Garnish, special ingredients and materials not included in the assistance.

standard equipment.

CUSTOMIZATIONS

Any specific equipment, setups, or requests will be evaluated
separately.

A READY EQUIPMENT. YOUR
IENCE TO BUILD AROUND
ANEXEES PRODUCT.
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FISH AND GIN

YOUR PRODUCT CAN TURN INTO
ARESULT.

In 2026, at the Selling Model stations, the following were served:

6.000 COCKTAIL FULL SERVE €8 — FULL SERVE COCKTAIL— €4 TO THE PRODUCER

7,500 HALF-DOSE TASTINGS .
13,500+ CONSUMPTIONS MONITORED IN TOTAL €4 — TASTING — €2T0 THE PRODUCER

EXAMPLE. 1,000 COCKTAILS SOLD =€4,000 MATURED BY THE PRODUCER

It's not a promise of results: it's the economic logic of the model applied to a concrete sales volume.
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FISH AND GIN

CANDIDATES

THE BASIC FORMULA IS SUFFICIENT.

To participate in the Beverage Producers Program, it is not necessary to propose additional activities.

SUBMIT YOUR APPLICATION START FROM THE BASIC
Tell us about your brand, your product, and your business. e beeie app]iFom%A to participate.

IF APPLICATIONS EXCEED 18 PLACES

The selection ranking is activated.

SUBMIT YOUR APPLICATION

Only in this case can you add activities and initiatives that contribute to the score.

THE BASIC APPLICATIONALLOWS YOUTOENTER.
ADDITIONALACTIVITIES CAN MAKE ADIFFERENCE ONLY IN THE RANKING.

APPLICATIONS OPEN FROM SEPTEMBER 1, 2026 TO FEBRUARY 28, 2027.
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FISH AND GIN

DO YOU WANT TO TAKE YOUR
BRAND EVEN FURTHER? THE BASIC FORMULA TAKES YOUTO THE

The Selling Model is the starting point. THE RIGHT P Rg&’gﬁsz" TAKE YOUR BRAND
For those looking to build a more structured presence, Fish & Gin can develop RTHER.
dedicated activations, tailored to the brand and project objectives.

MASTERCLASS TALKS & PRESENTATIONS

In-depth articles on the product, history, and culture of the brand. To take the brand beyond tasting.

GUEST BARTENDER / AMBASSADOR

A special moment built around the product.

FOOD PAIRING ACTIVATION & ENGAGEMENT

Collaborations with restaurants and food venues at the Festival. Proprietary formats, installations, contests, gaming, and other dedicated experiences.

Additional activities are designed and quoted separately, based on
the project, location, services, and technical needs.
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90% OF SALES NO PARTICIPATION FEE REAL CONSUMPTION
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SCAN THE QR CODE TO |,5 -
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APPLICATION ='-' 'l

-r'- ._r-l.
E'I:l'l.;ﬁ:ai

CANDIDATES.
TRYYOUR PRODUCT.
COUNTRY.

GET REMEMBERED.

DIREZIONE@®FISHANDGINFE
371162 3228

APPLICATION LINK.
HTTPS.//WWW.FISHANDGINFESTIVAL.IT/

MODEL-INDEPENDENT-BEVERAGE-BRANDS/



mailto:direzione@fishandginfestival.com
https://www.fishandginfestival.it/selling-model-independent-beverage-brands/
https://www.fishandginfestival.it/selling-model-independent-beverage-brands/

	BEVERAGE PRODUCERS PROGRAM
	TWO WORLDS.
	ONE IDEA.
	On one side, the Mediterranean: the sea, Puglia, the food culture.
	On the other hand, gin: botanicals, research, craftsmanship, mixology.
	Fish & Gin was born from the meeting of these two worlds and the desire to transform a pairing into an experience.
	A new way of talking about taste, made of contamination, experimentation and discovery.
	THE NAME TELLS YOU EXACTLY WHERE WE STARTED FROM.

	THE FESTIVAL HAS GROWN.
	TOGETHER WITH THE WORLD AROUND HIM.
	Born in 2018 as an event dedicated primarily to the culture of gin and mixology, Fish & Gin has followed the evolution of the beverage and its audience over the years.
	From a festival centered on gin, the project has gradually expanded its scope, intertwining food & drink, entertainment, culture, music, and local promotion.
	The audience has also grown.
	As well as the network of producers, brands and entities involved in the project.
	THE IDENTITY REMAINED.
	THE WAY OF LIVING IT HAS CHANGED.
	NEW FESTIVAL STRUCTURE

	A LARGE HISTORICAL CENTER.
	A CORE FESTIVAL ROUTE OF APPROXIMATELY 1 KM.
	Fish & Gin is located in the heart of Galatina's historic center, within an urban fabric of squares, alleys, buildings, churches, shops, restaurants, and authentic places to discover.
	A main route of approximately 1 km was selected for the Festival, which can be walked entirely in about 12 minutes without stopping. It was chosen because it encompasses some of the historic center's main meeting and consumption points.
	Within the core Festival route:
	4 SQUARES AND SMALL SQUARES
	10 COCKTAIL BAR
	18 SELLING MODEL STATIONS
	4 MUSICAL AREAS
	RESTAURANTS AND FOOD BUSINESSES
	SHOPS AND COMMERCIAL ACTIVITIES
	COURTYARDS AND HISTORIC BUILDINGS
	ROOFTOPS AND ACCOMMODATION FACILITIES
	CHURCHES, MONUMENTS AND PLACES OF INTEREST
	FISH AND GIN


	THE FIRST YEAR OF THE NEW FORMAT.
	AND THE NUMBERS TELL THE SIZE OF THE FESTIVAL.
	30,000+ ATTENDEES
	18
	PRODUCERS
	present in the Selling Model

	13,500+ CONSUMPTIONS
	served at stations directly monitored by the Festival

	1.500
	TASTING PACKAGES SOLD
	through tourist platforms

	30.000+
	ESTIMATED BEVERAGE CONSUMPTION
	overall throughout the Festival, including partner cocktail bars
	A LARGE AUDIENCE.
	REAL-WORLD CONSUMPTION. A PROVEN MODEL.


	AN ADULT AUDIENCE.
	YOUNG.
	NIGHTLIFE-ORIENTED.
	In 2026, Fish & Gin attracted a predominantly young-adult audience, with a strong propensity for nightlife, discovery, and experiential consumption.
	A very limited presence of families and children makes the Festival particularly consistent with the beverage categories involved.
	Not just people attending an event, but a public that moves, tries, consumes, discovers new products and experiences the city until late at night.
	THE RIGHT AUDIENCE FOR A FESTIVAL DESIGNED AROUND BEVERAGES.

	THE DIGITAL REACH
	Even before arriving in Galatina, Fish & Gin enters its audience's feeds, conversations, and choices.
	In 2026, the Festival's communication generated:
	1,055,160+ VIEWS
	76.2% OF USERS REACHED WHO WERE NOT YET FOLLOWING THE FESTIVAL CHANNELS
	172,748 ACCOUNTS REACHED
	And it's not just about awareness:
	24,813+ interactions with the profile and 23,258 visits to the official profile were recorded.
	From first contact to experience.
	The public begins to get to know the Festival before even experiencing it.
	2026 IN NUMBERS


	IT'S NOT JUST WHERE IT HAPPENS.
	IT'S PART OF WHAT HAPPENS.
	In the heart of Salento, Galatina is a city where culture, gastronomy, tradition, and urban life coexist within an authentic and highly recognizable historic center.
	A city to explore and experience, which in recent years has increasingly become the setting for major events, demonstrations, and experiences, attracting a wide audience and helping to strengthen its role as a destination.
	From the Basilica of Santa Caterina d'Alessandria to the tradition of tarantism, from pasticciotto to local gastronomic culture, Galatina brings with it a heritage that makes every experience related to the city something more than a simple event.
	It is a growing city, capable of creating opportunities, movement, and connections between people, businesses, culture, and the local area.
	FISH & GIN GROWS WITH GALATINA.
	With the new format, the Festival doesn't just occupy the historic center: it enhances it, traverses it, and transforms it into an integral part of the experience.
	For those arriving, Galatina is not just the city that hosts the Festival.
	It's a part of the Festival to discover.


	EIGHT YEARS OF FESTIVAL.
	CREDIBILITY BUILT OVER TIME.
	Since 2018, Fish & Gin has built a network of producers, brands, venues, professionals, and partners who have chosen to join its ecosystem.
	A journey that over the years has led the Festival to consolidate its position as one of Puglia's key beverage events.
	An award that demonstrates continuity, structure, and planning ability.
	FOR FIVE CONSECUTIVE EDITIONS, FISH & GIN HAS BEEN AMONG THE 30 MAJOR EVENTS SUPPORTED BY THE PUGLIA REGION / PUGLIAPROMOZIONE.
	IT'S NOT JUST A GROWING FESTIVAL.
	IT IS A PROJECT THAT HAS BUILT CREDIBILITY OVER TIME.
	WHO CHOSE FISH & GIN

	BIG BRANDS.
	INDEPENDENT PRODUCERS.
	ONE ECOSYSTEM.
	Over the past eight years, Fish & Gin has built a network of brands, producers, and beverage companies that have chosen the Festival to meet their audiences and develop new experiences.
	The presence of major industry players demonstrates the Festival's ability to work with established, international brands, building formats, activations, and visibility opportunities within the city.
	But the new format was also created to create space for those who have a different story to tell.
	In 2026, Fish & Gin introduced 18 stations dedicated to small producers, independent distilleries, and emerging brands, creating a specific participation channel for businesses wishing to enter the Festival ecosystem.
	BIG BRANDS AND INDEPENDENT PRODUCERS.
	DIFFERENT FORMATS. ONE FESTIVAL.

	FISH AND GIN
	BEVERAGE PRODUCERS PROGRAM

	A NEW WAY TO BE PART OF FISH & GIN.
	In 2026, the new format demonstrated how effective it can be to directly connect the product with the audience.
	For 2027, Fish & Gin aims to transform this experience into a structured opportunity, dedicated to independent producers and beverage companies who wish to enter the Festival with their own product, identity, and story.
	Not just a simple presence at the event, but a journey designed to raise awareness of the product, generate trials, and create an initial, real-world connection with consumers.
	A model in which the manufacturer does not have to limit itself to being present:
	can bring your own product into the Fish & Gin experience.
	AND THIS IS WHERE THE

	BEVERAGE PRODUCERS PROGRAM.
	THE SELLING MODEL

	A SIMPLE MODEL.
	A CONCRETE OPPORTUNITY.
	18 SELECTED PRODUCERS.
	NO PARTICIPATION FEE.
	YOU BRING THE PRODUCT.
	FISH & GIN BRINGS THE PUBLIC.
	€200 DEPOSIT
	Fully refundable at the end of the Festival in compliance with the conditions of participation.

	50% OF SALES TO THE PRODUCER
	Fish & Gin provides the facility, audience, and sales system.
	The producer brings his own product and, if he wishes, can manage the serving directly or involve his own bartender.

	WHAT'S INCLUDED

	YOU BRING THE PRODUCT.
	FISH & GIN BUILD THE REST.
	THE PRODUCER BRINGS
	YOUR OWN PRODUCT
	References to propose during the Festival.

	STAFF, IF DESIRED
	The producer can manage the administration directly or involve his own bartender.

	EXTRA INGREDIENTS
	Garnish, special ingredients and materials not included in the standard equipment.

	CUSTOMIZATIONS
	Any specific equipment, setups, or requests will be evaluated separately.

	THE FESTIVAL PROVIDES
	POSITION
	Bar counter ready for serving.

	SERVICE MATERIALS
	Ice, glasses, sodas and tonics.

	LOGISTICS
	Logistical support and basic operational assistance.

	A READY EQUIPMENT.
	AN EXPERIENCE TO BUILD AROUND YOUR PRODUCT.
	THE ECONOMIC POTENTIAL

	YOUR PRODUCT CAN TURN INTO A RESULT.
	In 2026, at the Selling Model stations, the following were served:
	6.000 COCKTAIL FULL SERVE
	7,500 HALF-DOSE TASTINGS
	13,500+ CONSUMPTIONS MONITORED IN TOTAL
	€8 — FULL SERVE COCKTAIL → €4 TO THE PRODUCER
	€4 — TASTING → €2 TO THE PRODUCER
	EXAMPLE:
	1,000 COCKTAILS SOLD = €4,000 MATURED BY THE PRODUCER
	It's not a promise of results: it's the economic logic of the model applied to a concrete sales volume.

	THE FESTIVAL BRINGS THE PUBLIC.
	THE PRODUCT MUST CONQUER HIM.

	CANDIDATES
	FISH AND GIN
	THE BASIC FORMULA IS SUFFICIENT.
	To participate in the Beverage Producers Program, it is not necessary to propose additional activities.

	SUBMIT YOUR APPLICATION
	START FROM THE BASIC FORMULA
	The basic application is sufficient to participate.

	IF APPLICATIONS EXCEED 18 PLACES
	The selection ranking is activated.

	SUBMIT YOUR APPLICATION
	Only in this case can you add activities and initiatives that contribute to the score.
	THE BASIC APPLICATION ALLOWS YOU TO ENTER.
	ADDITIONAL ACTIVITIES CAN MAKE A DIFFERENCE ONLY IN THE RANKING.
	APPLICATIONS OPEN FROM SEPTEMBER 1, 2026 TO FEBRUARY 28, 2027.
	BEYOND THE SELLING MODEL
	FISH AND GIN



	DO YOU WANT TO TAKE YOUR BRAND EVEN FURTHER?
	THE BASIC FORMULA TAKES YOU TO THE FESTIVAL.
	THE RIGHT PROJECT CAN TAKE YOUR BRAND EVEN FURTHER.
	The Selling Model is the starting point.
	For those looking to build a more structured presence, Fish & Gin can develop dedicated activations, tailored to the brand and project objectives.

	MASTERCLASS
	In-depth articles on the product, history, and culture of the brand.

	TALKS & PRESENTATIONS
	To take the brand beyond tasting.

	GUEST BARTENDER / AMBASSADOR
	A special moment built around the product.

	FOOD PAIRING
	ACTIVATION & ENGAGEMENT
	Proprietary formats, installations, contests, gaming, and other dedicated experiences.
	Additional activities are designed and quoted separately, based on the project, location, services, and technical needs.
	50% OF SALES
	NO PARTICIPATION FEE
	REAL CONSUMPTION

	18 BRAND.
	A PLACE IN THE NEW

	FISH & GIN
	SEPTEMBER 1, 2026 -
	FEBRUARY 28, 2027
	DIREZIONE@FISHANDGINFESTIVAL.COM



